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4. RESEARCH INTO TOURISM SPACE IN POLAND 
AT THE “GEOGRAPHICAL CENTRE” IN ŁÓDŹ
The constantly growing number of tourists, estimated globally by 
the World Tourism Organisation (UNWTO) at over a billion journeys 
per year, requires finding new and re-using older and traditional 
parts of geographical space for tourism purposes. Assuming that 
function is the basic delimitation criterion, an area where tourism 
occurs can be called tourism space. Taking the scale of the phenom-
enon into account, it seems justifiable to conduct wide-ranging re-
search into tourism space (spaces). 
4.1. Theoretical achievements
In pursuit of a methodological identity, tourism geography – a geo-
graphical discipline which has been developing over several decades 
– uses tourism space as its basic object of study (Liszewski 1995). 
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In Polish academic literature, the concept and definition of tourism 
space appeared in the late 1970s but did not inspire detailed theoret-
ical work. The object was not tourism space as a whole, but only its 
constituents (e.g. tourism attractions, infrastructure, potential), or 
the phenomena which occurred within it (e.g. the degree of tourism 
and its impact, changes generated by tourism etc.). The most com-
prehensive research was into the tourism function. Thus research 
was fragmented and scattered, both as regards the issues studied 
and the research centres. The concept of tourism space appearing in 
numerous publications was intuitive rather than academic.
It was only in the 1990s that the first attempts to define the con-
cept were made laying foundations for theoretical studies. It is gen-
erally assumed that tourism space is a subtype in human geography, 
where mankind is always the subject of study. Taking into consider-
ation definitions currently in use, it can be assumed that it is a part 
of ecological space, defined as a set of functions satisfying the needs 
of the subject (the traveller).
Despite numerous theoretically and methodologically advanced 
publications, the concept of tourism space still causes terminolog-
ical debates among geographers (Liszewski 1995, 2005a, 2006a 
et al.). The discussions have been described in detail by S. Lisze-
wski and M. Baczwarow (1998), J. Latosińska (1998a, b, 2006), 
and B. Włodarczyk (2009a). The issue has not been discussed by 
non-Polish researchers, who do use a concept of tourism space but 
treat it instrumentally without attempting to define it.
Research into tourism space at the University of Łódź Institute 
of Urban Geography and Tourism over the past 20 years has followed 
several directions. One of them is represented by work on tourism 
space theory, such as the series of publications by Professor S. Lisze-
wski (1995, 1999, 2005a, b, 2006 a, b, Liszewski and Baczwarow 
1998). It seems that the milestone was his article published in 1995 
in the Turyzm journal (vol. 5, issue 2), where he defined tourism 
space and presented the key assumptions regarding its typology. 
S. Liszewski (1995) stated that “people’s varied tourism activity 
allows us […] to identify five types of tourism space”. Considering 
the character of the tourism activity and the extent to which it trans-
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forms geographical and social space, tourism space may be divided 
into the following sub-types:
• exploration space,
• penetration space,
• assimilation space,
• colonisation space,
• urbanisation space.
Table 4.1. Tourism space sub-types 
Space 
sub-type
Characteristics
tourism 
intensity
tourism 
infrastructure
main 
tourism 
function
impact of tourism 
activity on the natural 
environment
Exploration minimum – cognitive not harmful
Penetration
varying from 
low to very 
high
little cognitive- -recreational burdensome
Assimilation medium medium recreational--cognitive neutral
Colonisation high great recreational disturbing (harmful)
Urbanisation medium great residential degrading
Source: elaboration based on S. Liszewski (1995).
The concept presented above, developed and supplemented 
(Table 4.1) in later years, is among the most frequently quoted.
able 4.1) in later years, is among the most frequently quoted.
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In order to clearly define the concept of tourism space, the au-
thors of this chapter quote the definition suggested by S. Liszewski 
(1995, 2005a, b), which they believe fully covers the semantic range 
of this term: 
Tourism space is a functionally distinctive subspace of geographical space sensu lar-
go, i.e. understood as a space consisting of natural elements (natural environment), 
the permanent effects of human activity on this environment (cultural and economic 
environments), as well as the human environment understood socially. 
Human activities observed in this space must be of course classified as “tourism-related”. 
Despite the fact that the term “tourism space” is widely used in the literature, its un-
derstanding is usually intuitive and few authors attempt to formalize it by formulating 
a definition. Later theoretical works aimed at formulating a universal definition of tour-
ism space, encompass it both objectively and subjectively (Włodarczyk 2009a):
Tourism space is the part of geographical space in which tourism occurs. An indispen-
sable and sufficient condition for a part of geographical space to be classified as tourism 
space is tourism activity, regardless of its intensity and character. An additional condi-
tion is the occurrence of tourism infrastructure whose size and character allow us to 
define the type of tourism space. 
The objective attribute of this definition is the statement that it is 
a part of geographical space as generally understood, while the sub-
jective is the fact that this particular space must include the tour-
ist – a participant in tourism, who not only delimits the space, but 
also forms his/her own individual space of tourism activity by tak-
ing certain decisions and becomes its key element (the subject). 
From an academic point of view, a concept formulated in this way is 
a functional definition.
In his work entitled Geografia jako nauka o przestrzeni, środo-
wisku i krajobrazie (Geography as a science of space, environment and 
landscape), S. Liszewski (2005a) lists three types of tourism space 
which are at the same time how it may be understood and analysed:
• real (formal) tourism space – permanently developed for 
tourism purposes, mainly through hotel, catering and other types 
of infrastructure, used for recreational and other purposes related 
to mobility;
• functional tourism space – an expression of varied tourism 
activity in geographical space; it causes permanent changes to this 
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space, exploiting what exists for tourism purposes rather than cre-
ating something new (e.g. the tourism space of a city);
• perceptual tourism space – how tourism activity and the hu-
man and natural landscapes, etc. are individually (personally) per-
ceived by the tourist. 
In a further publication, the same author develops his position. 
Evolving towards less authoritative statements, he distinguishes 
a number of tourism spaces (and not one):
• spaces of tourism imagination: spiritual tourism space (which 
the author identifies with the space of a religious sacrum), virtual 
tourism space and perceptual tourism space;
• real tourism space (where tourism actually occurs);
• limited-access spaces due to natural, political or cultural-so-
cial factors.
The classification presented above is to a certain extent arbi-
trary, and the author explains discrepancies observed within the last 
third group.
One of the most popular classifications of tourism space is its 
division into (Figure 4.2):
• the tourism space of an area, which includes sites (areas), 
and the processes occurring there, in which one can observe various 
tourism activities (the tourism space of regions, cities etc.);
• individual tourism space – personal tourism space, the sum 
of sites/areas visited by an individual tourist (or a group). 
Space used for tourism purposes 
Tourism space of an area  Individual tourism space 
Figure 4.2. One space, from two perspectives: research approaches  
to tourism space 
Source: own elaboration
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The above classification does not refer only to the way tour-
ism space is understood, but also describes two basic research ap-
proaches (e.g. Latosińska 1998 a, b, 2006, Kowalczyk-Anioł 2007, 
Włodarczyk, 2006, 2009a).
Analysing tourism space from an individual’s point of view, 
we may also talk about:
• space which is used individually (objective space, which can 
be described empirically);
• space which is perceived individually (subjective space, which 
is a specific projection based on previous experience).
In later works this was developed by defining the essence and 
properties of tourism space (Liszewski and Baczwarow 1998), ways 
of understanding it, as well as how it was transformed (Liszewski 
2005 a, b, 2006a, b). The author’s work also includes partial tourism 
spaces, e.g. in a city (Liszewski 1999).
Taking into account the originality of research into the tour-
ism space of cities, and especially into how this space changes over 
time, it is worth devoting some attention to this issue. The increas-
ing interest in urban tourism space among tourism geographers 
is because in recent years about 50% of tourism has been urban. 
From an academic point of view, studying urban tourism space has 
required placing this space within general urban space, as well as 
working out appropriate research methods.
Adopting a definition of urban space as a “distinctive type of ge-
ographical sub-space, characterised by specific organisation, func-
tion, form and formal status” (Liszewski 1997), it is easy to conclude 
that the part of urban space with a developing tourism function may 
be regarded as tourism space. 
It is relatively simple to identify the tourism function within ur-
ban space, assuming that it is a social product, which means that in 
given conditions some parts of this space (sometimes whole cities) 
are considered of interest to those visiting them for tourism purposes. 
In pursuit of an appropriate research method, urban tour-
ism penetration space has been identified by means of analysing 
the contents of tourism guidebooks and verifying it through field 
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inventory. Change in tourism space over time has been studied by 
reviewing city guidebooks across recent decades (sometimes even 
from the past 100 years).
This method, as well as considering urban tourism space along-
side urban social space, will need to be examined further. So far, 
the results of research into urban tourism space have been published 
by, for example, S. Liszewski (1999, 2008) and R. Wiluś (1998).
Original research has continued and developed in works by 
other authors from the Łódź centre analysing problems, such as 
areas of research, the features, factors in development or the “ac-
tors” in tourism space (Kowalczyk-Anioł 2007, Latosińska 2006, 
Włodarczyk 1999, 2006, 2007). Recent theoretical works include 
those by S. Liszewski and B. Włodarczyk (2011), B. Włodarczyk 
(2011a, b), S. Kaczmarek and J. Kaczmarek (2011), A. Stasiak 
(2011a), presenting the changes currently taking place in tourism 
space, understood additionally as hospitality space. 
Researchers at the Institute have also worked on specific the-
oretical issues related to general tourism space, i.e. on a model of 
tourism research (Matczak 1992) and the tourism urbanisation of 
rural areas (Dziegieć 1995). The methodology of tourism studies, 
necessary for the delimitation of tourism space (Matczak 1992), 
seems to be particularly important, and the theoretical basis for 
studying the processes occurring in individual types of tourism 
space (Dziegieć 1995) are a clear indicator for empirical studies. 
These issues are also discussed in publications presenting research 
into the tourism function (Fischbach 1989, Matczak 1989), an inev-
itable feature of tourism space.
4.2. Directions of tourism space research
The majority of research directions discussed are reflected in em-
pirical studies of developed tourism spaces. Following this, empir-
ical studies of tourism space can, or even should be, undertaken in 
two directions. The first involves the study of the tourism space of 
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specific areas. In this case, it means describing real (objective) tour-
ism spaces and explaining the phenomena observed within them 
(tourism function, tourism attractiveness, the degree of tourism). 
The other is the description of individual (subjective) tourism spac-
es, which belong to individuals and formal or informal social groups. 
Researchers working at the Institute follow both these directions, 
though in differing proportions. 
Recent studies suggest that the near future will bring a third 
trend, bordering on the two described above. This is institutional 
tourism space (e.g. of tour-operators, travel agencies, holiday re-
sorts, hotels or other institutions), which by definition should take 
into account both the tourism potential of the area and tourist needs 
(Latosińska 2007, 2011, 2012, Makowska-Iskierka 2011a, b).
Considering the first, empirical studies concerned above all 
with the processes forming the tourism space of the rural-ur-
ban fringe of Łódź, one of the most thoroughly researched areas 
in Poland as regards this type of study (Liszewski 1987, Matczak 
1982, 1987, 1991, Jakóbczyk-Gryszkiewicz 1995, Wiluś 1997, Wo-
jciechowska 1998, Włodarczyk 1999, 2003a, b). Numerous stud-
ies of the transformations taking place in rural settlements under 
the influence of the development of the tourism function have been 
conducted all over Poland by E. Dziegieć (1990, 1991). The research 
carried out by E. Dziegieć and S. Liszewski (1984) concerning rec-
reation in the rural-urban fringe zones of large Polish cities, has re-
sulted in the creation of a model of tourism development in these 
zones. The concept turned out to be so universal that it is quoted 
not only in Polish, but also foreign publications (in French student’s 
textbooks it is referred to as the “Polish model”). Achievements in 
this research trend are summarised in the concept of a metropolitan 
tourism and recreation region (for instance Łódź).
For many years, research undertaken at the Institute has been 
focused around issues of the development of the tourism function, 
as well as the transformation and impacts it causes as observed in 
developing and already developed tourism spaces (Kaczmarek and 
Liszewski 1989, Liszewski ed. 1989, Olszewska 1989, Karolczak 
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2002). This research fits into both tourism geography and urban 
geography. 
Researchers have also worked on the tourism space of protected 
areas in Poland. Their works concerned Świętokrzyski National Park 
(Włodarczyk 1993), Biebrzański National Park (Pisarska 1995), na-
tional parks in the West Carpathians (Krakowiak 2000), Magurski 
National Park (Lawin 2000), as well as Załęczański Landscape Park 
(Chrostowska and Wiluś 1992) and Krasnobrodzki Landscape Park 
(Garbula 1997). This trend is currently being continued in doctoral 
theses prepared at the Institute on the tourism space of landscape 
and national parks.
Tourism space research is not limited to natural heritage, but 
also includes cultural assets and their tourism attractiveness. They 
are usually described in terms of the capacity, structure and spatial 
range of tourism, as well as their role in producing tourism space. 
We should mention here work by R. Szkup (1994) describing Jew-
ish material culture, A. Stasiak (1996, 2000) concerning the tour-
ism function of open-air museums in Poland, and M. Rodacka (1997, 
2002) who studied the cultural heritage of Kashubians and Pol-
ish biographical museums. The category includes publications by 
B. Krakowiak (2006, 2007), writing about the heritage of the Cama-
ldolese Order and the distribution of museums in Poland, as well as 
an interesting study on the distribution of the Łódź bourgeoisie’s 
country residences by J. Stejskał (1992).
Other important publications prepared at the Łódź centre con-
cern thanatourism. They are purely theoretical and refer to both 
death and sepulchral spaces, as well as their relation to tourism 
space. The most significant here are books written by S. Tanaś (2013, 
2008). Apart from these, there have been many articles presenting 
the significance of death space for tourists (Tanaś 2004, 2007, Sta-
siak and Tanaś 2005) and in cultural tourism (Tanaś 2006). 
Cultural tourism space has been widely discussed by Łódź re-
searchers, especially in recent years. Their interests focus on the sig-
nificance of cultural heritage, the tourism function of cultural sites, 
or the relations between it and tourism space. In the context of spa-
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tial research, this last topic is particularly important and discussed in 
many works concerning Łódź and its region, such as publications re-
ferring to the multicultural past of the city with Poles, Germans, Jews 
and Russians living next to one another. The heritage they left behind 
in the form of shrines, cemeteries, factories and factory complexes, 
industrialists’ palaces and tenement houses makes up the histori-
cal space of the city, a part of its tourism space. Some cultural sites 
have become symbols in the cityscape, creating memory space. This 
particular issue is broadly discussed in articles by B. Krakowiak and 
J. Latosińska (2011, 2012), J. Latosińska (2010) and S. Tanaś (2011). 
Another work of a similar character, written by B. Krakowiak and 
J. Latosińska (2010), concerns old residences – castles, palaces and 
manor houses – in selected “powiats” of Łódź voivodship. Its authors 
try to show that these buildings are important elements of the iden-
tity of the countryside and the disappearing landscape.
Extending cultural tourism research beyond the home region, 
it is worth mentioning works concerning museums and their dis-
tribution in national tourism and in Polish cities. According to 
B. Krakowiak (2007, 2008), they are typically urban tourism assets, 
and the further we move from an historical city centre, the fewer 
museums we find. 
We should pay particular attention to monographs devoted to 
the processes taking place in the spaces studied which lead to their 
diversification and expressed through S. Liszewski’s typology (1995). 
This group of publications includes works by R. Wiluś (1997), J. Woj-
ciechowska (1998), B. Włodarczyk (1999), and R. Szkup (2003a, b) 
concerning tourism colonisation space. 
The study of settlement and tourism issues conducted at the In-
stitute has resulted in the development of an original research trend 
on those tourism settlements which are clearly an effect of tour-
ism activity. There are two aspects of tourism settlement studies 
at the Łódź centre: morphological and functional. As an example, 
we may quote here the works by A. Matczak (1987, 1991), concern-
ing the morphological structure of summer holiday destinations at 
Kolumna and Grotniki, S. Liszewski (1991) about Spała, R. Wiluś 
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(1988) about Jastrzębia Góra, or the publications by M. Makows-
ka-Iskierka concerning the garden-settlement of Sokolniki and sum-
mer recreation settlements surrounding Łódź (Makowska-Iskierka 
2004a, 2004b, 2011b, Makowska-Iskierka and Włodarczyk 2012).
Institute researchers have been interested in various types of 
space depending on the characteristic features of the area where 
tourism is found. They include urban tourism and recreation space 
(Wolaniuk 1991, Liszewski 1999, Matczak 2005, Kronenberg 2006, 
Szkup 2013), rural tourism space (Wojciechowska et al. 2000, Woj-
ciechowska 2001, Karolczak 2002, Kopeć 2004), and lake and river 
tourism space (Latosińska and Włodarczyk 2004, Wiluś 2007). 
In the second half of the 1990s, thematic studies were launched 
in different regions of Poland (mountains, seaside, lakes), and 
the research results have started to be published systematically. Ma-
jor empirical works included those which presented the scale and 
both negative and positive impacts of agritourism development at 
specific places such as Śladków Mały, Wojciechów, Laskowa, Żego-
cin, in the valleys of the Pilica and Odra Rivers, or in the “gmina” of 
Wiżajny (Wojciechowska 1995, 2000, 2001, 2003, Wojciechowska 
et al. 2006b) (Figures 4.3–4.4). A possible conclusion from this re-
search into agritourism space in Poland is that: 
The role of agritourism in creating tourism space can be seen in the activity of 
agritourism organizers and in agritourist behaviour. Together, they contribute 
to the creation of specific types of tourism space (Wojciechowska 2009).
The second decade of the 21st century is a time when the Polish 
experience of rural tourism and agritourism space is presented in 
foreign publications, attempting to adapt it in new areas, sometimes 
completely different culturally (Wojciechowska 2012, 2013, Woj-
ciechowska and Uisova 2013). 
A detailed analysis of tourism space and its functional diversi-
fication according to established types has become the basis of re-
search into the tourism region (Liszewski 2005), as well as a new 
regionalisation of tourism space in Poland (Liszewski 2008, 2009, 
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Wiluś and Liszewski 2010). Research is promising as regards a precise 
delimitation of the tourism regions of Poland, on the basis of the spa-
tial-functional diversification of tourism space (Figures 4.5–4.7). 
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Figure 4.3. The geographical variation of agritourism 
development intensity in Poland
Source: elaboration based on J. Wojciechowska (2013)
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Figure 4.4. The main agritourism regions in Poland
Source: elaboration based on J. Wojciechowska (2009)
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basis of the spatial-functional diversi�ication of tourism space (Figures 4.5–4.7).  
 
Figure 4.5. The proposal of tourist regionalisation of Poland 
Source: elaboration based on S. Liszewski (2009)
   
Figure 4.6. Tourist attractiveness of the Łódź voivodship
Source: elaboration based on R. Wiluś and S. Liszewski (2010) 
 
  
Figure 4.7. Tourist areas of the Lodz voivodship
Source: elaboration based on R. Wiluś and S. Liszewski (2010)
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The most recent research conducted at the Institute concerns 
accommodation location factors. It fits into a wider issue of tour-
ism colonisation space and has been conducted by A. Matczak 
(1998, 2004 ed.), B. Włodarczyk and M. Milewska (2004, 2005), and 
B. Włodarczyk (1995). This particular research trend also includes 
the PhD thesis by K. Grzelak (2000) on the tourism space organised 
by “enterprises” from Łódź. 
Another important trend in tourism space research, represented 
in a relatively modest number of publications, consists in the analy-
sis of the city inhabitants’ leisure time and its spatial distribution. 
These studies result in defining the tourism or recreation space of 
selected groups of city inhabitants and their detailed descriptions. 
They were initiated by E. Dziegieć and S. Liszewski, developed fur-
ther by J. Latosińska in her PhD thesis (1998a) presenting the “ho-
liday space” of employees of Łódź universities. The theme was 
continued by J. Kowalczyk-Anioł (2007) who studied the recreation 
spaces of the families of University of Łódź students (across three 
generations). This group also includes those by R. Wiluś (1991), 
J. Latosińska (1998b) and J. Latosińska and D. Ludwicka (2010). 
With reference to the definition of tourism space proposed by 
S. Liszewski (1995), J. Latosińska (1998a) defined holiday space as:
[…] a part of geographical space (a sub-space), i.e. diversified Earth’s surfa-
ce, whose natural and anthropogenic assets create conditions for recreation 
necessary for the normal functioning of the human organism, which is then 
chosen by an individual. Space understood like this is objective on the one 
hand (natural and anthropogenic), and subjective on the other (it is the indivi-
dual who chooses it). This may mean that people create their own recreation 
(holiday) space. 
The author points out that space plays a very important role in 
people’s lives; it is their living and working environment in which 
they satisfy their recreational needs. An individual makes a choice 
after considering the possibilities. The choice is determined by eco-
nomic, social and occupational (including education), demographic, 
geographical (place of residence, birth) factors, as well as depend-
ing on individual needs (Figure 4.8).
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Figure 4.8. Human holiday recreation space relation model
Source: own elaboration based on J. Latosińska (1998)
Access to holiday space is not the same for each person. Ac-
cording to E. Dziegieć and S. Liszewski, the actual choice of holiday 
space may be the measure of standard of living, and consequently of 
the level of the development of individuals, social or occupational 
groups, as well as whole societies. Tourism space has become a part 
of the “social creation of space” at a certain stage of development, in 
an era of urbanisation, industrialisation, and an increasing amount 
of leisure time. Thus, it may be treated as a reflection of the devel-
opment level of a society.
Continuing the research into standard of living and other chang-
es in the context of holiday space, J. Kowalczyk-Anioł (2007) used 
a three generation “holiday biography” method, using inhabitants 
of Łódź: students of the University of Łódź, their parents and grand-
parents; and to three political-economic periods: before the war 
(the Second Republic of Poland), the period of People’s Republic and 
1990–2002 (the Third Republic). The author presented the devel-
opment of holiday space, tourism activity and the use of free time 
for holiday trips across three generations. She concluded that hol-
iday space is becoming increasingly varied with each generation, 
but basic recreation areas remain unchanged. This approach across 
time allowed the author to confirm that holiday space depends on 
the stage of an individual’s life and the family’s development. 
This research trend includes two further issues which appear 
increasingly frequently: family tourism space (Kowalczyk-Anioł and 
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Włodarczyk 2011, Stasiak 2011b, c, Makowska-Iskierka 2011a); 
and social tourism space (Kowalczyk-Anioł 2010, Włodarczyk 2010, 
Stasiak 2010, 2011c, Stasiak and Włodarczyk 2012). 
To sum up, we should add that research conducted at the In-
stitute of Urban Geography and Tourism is both theoretical and 
methodological, as well as empirical. It is clearly applied research, 
describing and evaluating the tourism space potential of selected 
regions or destinations, as well as the possibilities of using it in tour-
ism development. Examples of publications in this group include 
Możliwości i kierunki rozwoju turystyki w Dolinie Odry (Directions 
of tourism development in the Odra valley) (Liszewski ed. 2003), 
or Strategia rozwoju turystyki w Łodzi (Strategy of tourism devel-
opment in Łódź) (Liszewski et al. 2007), as well as studies of tour-
ism in Łódź and its voivodship) (Liszewski ed. 2010, Wiluś 1995, 
Włodarczyk ed. 2011, 2012).
4.3. Conclusions
The study of tourism space as a whole has become the domain of 
tourism geographers. As a matter of fact, it can be put forward that 
tourism space as a functionally distinctive part of geographical 
space (Liszewski 1995) is the basic object of study in this discipline. 
Due to their comprehensive approach to the problem, geographers 
are best prepared for studying spatial phenomena such as tourism.
The original features of tourism space, distinguishing it from 
other functional spaces, should be reflected on. In this case, the first 
things that come to mind include hospitality, organisation, safety etc. 
(Kaczmarek J. et al. 2008, 2010, Kaczmarek S. and Kaczmarek J. 2011). 
Due to the fact that they are difficult to define and study, these fea-
tures have not been thoroughly discussed in academic publications.
The “planes” of research can be divided as follows:
• systemic – the most general (including input and output el-
ements – information, as well as tourism, elements of the system, 
relations among the elements);
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• morphological – focusing on space and the relations resulting 
from the relative location of the elements making up the space. This 
plane allows researchers to use research results for spatial models;
• functional – research which aims at the identification of in-
dividual functions (cognitive, recreational etc.), mainly by defining 
the character of observed tourism, and at the same the character of 
the whole of tourism space;
• metaphorical – referring mostly to non-material elements of 
space, using its symbolism and referring to its perception through 
books, paintings or films;
• landscape (physiognomic) – a particular combination of all 
the planes, with the assumption that landscape is an outcome of the el-
ements which create space, the relations among them and the sym-
bols through which such space is perceived (Włodarczyk 2009a, b).
Tourism space as a particular “complex construction” should 
undergo a dual analysis. One aspect is a structural study of (with 
the use of the “planes” described above) its constituents. There has 
been a lot of research into tourism assets and attractions, tourism 
management (infrastructure) and tourism, which allow researchers 
to delimit and define some of its characteristic features. However, 
only studying the relations among space constituents will let us fully 
define the nature of tourism space.
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